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COMMUNITY ADVERTISING COVERS

Catalogued by

THE POSTAL HISTORY FOUNDATION
Tucson, Arizona, 1993

DESCRIPTION:

During the late nineteenth and early twentieth centuries, cities,
towns, counties and states used their outgoing mail to advertise
their attributes. The advertising was intended to add population,
commerce or industry, attract tourists, or to publicize a
particular event. It was accomplished by using printed envelopes,
often embellished with drawings or photographs and sponsored by
some civic minded group or, in a few instances, by an individual,
business, or newspaper.

The descriptive text was often flowery, exaggerated verbiage which
extoled the virtues of the community's location, transportation
access, existing commerce, climate, agricultural opportunities,
utilities, schools, and other cultural amenities. The availability
of an "unending supply" of water and other natural resources were
not unheard of. This language was indigenous to the times and
obviously not subject to the scrutiny that it might be today.

CATALOG:

In late 1992, The Postal History Foundation received a donation of
a collection of Community Advertising covers from Charles
Nettleship Jr., a long time member. Since there is no known
cataloging of such a specialized collection, the Foundation has put
together a descriptive summary of all of these covers in a attempt
to document a historical philatelic activity.

The collection consists of 1204 covers, including 145 ( 12%)
photocopies from all of the fifty states except Hawaii. The
geographical distribution is as follows; 43% Midwest, 30% East, 20%
West (includes Alaska), and 7% South. The preponderance of covers
are from the 1901-1910 time period with the earliest 1800, and the
latest 1975. The non-sponsored or what are classed as "Community"
covers amount to 54% of this collection, covers sponsored by civic
organizations 35%, individual or "Agent" sponsorship 10% and those
advertising an event 1%.

The following pages list the covers alphabetically by state and by
community. The category headings were chosen to adequately describe
each cover and to allow some measure of statistical analysis. Each
category is believed to be self-explanatory with a more detailed
narrative description at the end of each listing.
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COMMUNITY ADVERTISING COVERS

Statistical Analyses

Type
Sponsor

Community
Civic Organizations

Board of Trade
Commercial Club
Chamber of Commerce
Business Men's Club
Civic Club
Improvement Club

Agent
Event

Qtv

647

162
156
76
57
13
11
115
16

1

54

14
13
6
5
1
1
10
1

State

Connecticut
Delaware
Maine
Maryland
Massachuetts
New Hampshire
New Jersey
New York
Ohio
Pennsylvania
Rhode Island
Vermont

Geographical Area
East 29.5%

Qty

3
1

33
3
63
14
22
58
48
55
2
49

West
State

South
State

Alabama
Arkansas
Florida
Georgia
Kentucky
Louisana
Mississippi
North Carolina
South Carolina
Tennessee
West Virginia
Virginia

7.3%
Qtv

4
15
23
6
7
10
1
1
6
7
2
5

Alaska
Arizona
California
Colorado
Idaho
Montana
Nevada
New Mexico
Oregon
Texas
Utah
Washington
Wyoming

20.3%
Oty

3
15
69
26
1
6
0

29
13
46
0
29
5

Midwest
State

Illinois
Indiana
Indian Terr.
Iowa
Kansas
Michigan
Minnesota
Missouri
Nebraska
North Dakota
Oklahoma
South Dakota
Wisconsin

42.7%
Oty

51
25
2
77
53
76
41
30
30
16
13
18
75
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Statistical Analyses

Chronological Distribution
400

400

1800 taao 1B4O taao 1880 1900 1900 1MO ineo

Years

1800-
1810-
1820-
1830-
1840-
1850-
1860-
1870-
1880-
1890-
1900-
1910-
1920-
1930-
1940-
1950-
1960-
1970-

1809
1819
1829
1839
1849
1859
1869
1879
1889
1899
1909
1919
1929
1939
1949
1959
1969
1979

Qtv

1
2
0
0
0
3
8
13
87
178
438
330
61
76
14
5
0
1
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OSCEOLA, ARKANSAS WANTS
A Furniture Factory, a Cooperage Plant, a Steam Grist Mill, a Steam Laundry

Broom-Ffectory. a Stave Factory, a Canning Factory, a "Wagon and Buggy Fact-
ory, an Agricultural Implement Factory, a Box Factory, a Spoke Fact-

ory, a Heading Factory, a Creamery. Truck farmers and en-
terprising business men to represent the various lines

of industries. Unlimited inducements. The Bus ine s s
Men's League -will be
glad to answer all
inquiries.

OSCEOLA,
The County

Site of Mississippi
County, the Garden Spot

of Northeast Arkansas, fifty miles
north of Memphis, in the heart of the pro-

ductive St. Francis Valley, with a population of 2.5OO
a net increase of 100 per cent in five years. Come Let us Show You.

- OSCEOLA HAS —
Electric Light, Municipal Waterworks, Ice Plant, Cotton Oil Mill, Saw Mills, Handle

Factory, Cotton Compress, Font- Cotton Gins, Machine Shop, Two Newspapers, Two Banks,
Telephone and Telegraph, a Modern School and Six Churchcf,

8
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FRED t. FISCHER,

tlardware, Stoves, farming
Implements, Etc,

221 M A I N ST., OTTAWA, ILL

MEMORi

: . > ON - H. I.

INTERESTING FACTS ABOUT OTTAWA, ILLINOIS
County Seat of La Salle county, 84 miles from Chicago, at the junction of

the Illinois and Fox Rivers, Population 12.0OO. Business

streets paved. City lighted by electricity, a

perfect Sewer system.

Water " )

-, v» j i b pure

artesian water, low- tax rate.

Local electric roads and Interurban

lines, 24 passenger trains in and out every day.

Three Banks whose conijbined assets are over $4,000,000,

2 Building Association, 2,Colle^es. High School, 6 Public Schools,

Public Library and Hospital,.if Churches. Excellent shipping facilities, 4

Large Hotels, B. P. O. E. Club ffewse, o»fi"sBusiness Men's Club. In the heart 0f the

Northern Illinois Coal Fields, Finest Glass Sand in the U. S,, extensive fields of Clay

all kinds. Address the OTTAWA DEVELOPMENT ASSOCIATION, OTTAWA, ILLSNO'S

10
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Return In Five Days to

QUINCY, ILL,

8«ll€i*H«e

IS/

Bellevue,.

Iowa«

J*.

by any city in the West for elegant
and number of fine owned Hf ">.-

occupants.

: Street
Seven Railroads,

Five Lines W«r Steamers. Wl NCY
MHriry. mm

FACTORIES P r̂**
Whici Make a Larger Quantity and Greater Variety r^ect j,

of Articles than any City in the West,

FOR PARTICULARS OR INFORMATION ADDRESS

OF OF

Cheap Fuel.

was.
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The Grand Canyon's First Post Office:

Tolfree, Arizona

By Robert B. Bechtel

How is it that a fact can be known to
everyone that completely contradicts another fact
also known to everyone, and yet, the contradic-
tion is never noticed? Such is the story of the first
post office at the Grand Canyon. If you look up
the authorities on the history of the Arizona post
offices, Theobold & Theobold (1961), or Arizo-
na place names, Byrd Granger (I960), you will
find Tourist listed as the first post office with
John Hance as the postmaster. The dates of its
existence are from May 10, 1897, to April 12,
1899.

But in the same books are listed the Tolfree
post office as being on the Hance trail and the
dates are from August 13, 1894, until February
2, 1896, three years before Tourist. And, there
was no question that Tolfree also was at the
Grand Canyon. In fact, Granger's map shows it
is exactly at the same spot as Tourist. Why, then,
has it become accepted that Tourist was the first
post office at the Grand Canyon when the evi-
dence is perfectly clear it was Tolfree, years ear-
lier?1

Perhaps it is our inclination to accept author-
ity too often without question. But perhaps, also,
it is the obscurity of the place called Tolfree.
Who has ever heard of Tolfree? Hance was al-
ways well known as the pioneer who helped be-
gin tourist traffic to the Grand Canyon and it was
always Hance who was connected with begin-
nings there. It is not generally known that Hance
leased out his tourist accommodations to the Tol-
frees and was little more than a guide for some
time.

The story of Tolfree is laden with tragedy and

was difficult to uncover. 2 It must be placed in the
context of the struggle between the Santa Fe
Railroad and R.H. Cameron for control of the
Grand Canyon (See "Douglas R. Strong, Ralph
H. Cameron and The Grand Canyon," Arizona
and the West, Vol. 20, pages 41-64 and 155-
172). If Cameron had won that struggle, the lo-
cation of both Tolfree and Tourist might not have
become so obscured.

James Herbert Tolfree was listed in the Great
Register of Mojave Precinct, Kern County, Cali-
fornia, in 1896 as being 48 years old, six feet tall
with blue eyes and was a hotelkeeper by profes-
sion.3 He was the proprietor of three Santa Fe
railroad hotels. The Coconino Sun of July 6,
1893, never described Lyman H. Tolfree (James1

brother) but mentioned him as arriving at the
Grand Canyon to take charge of the Grand Can-
yon hotels. Actually, it also recorded Lyman Tol-
free's first visit to the Grand Canyon in February
1888.

On the 13th of July, 1893, it is announced
that James H. Tolfree, "proprietor of the railroad
hotels at Mojave, Bakersfield, and Saugus has ta-
ken charge of the Flagstaff line to the Grand Can-
yon of the Colorado." And in the November 2,
1893, edition we learn that W.F. Hull and L.H.
Tolfree have leased the Hance trail for a term of
five years at a rental of $300 per year. The trail
runs from Hance's cabin to the river, a distance
of seven miles. This makes it clear that the Tol-
frees had sewed up the Grand Canyon conces-
sions from Flagstaff to the Colorado River all the
way to the bottom.

The first tourist claimed by Hance, a Mr.
Ayer in 1885, was preceded by two visitors from
Flagstaff in January and a colonel in April of the

13
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same year. It is not until May of 1886 that it is
announced that Hance has become a guide.

The Coconino Sun provides a running ac-
count of tourist traffic into the Grand Canyon
through Flagstaff. Readers should be reminded
that William Bass, another pioneer and rival of
Hance, was running tourists through Williams
and Peach Springs (see Thomas E. Way's Desti-
nation: Grand Canyon, 1990). The irony of this
rivalry came to fruition when both men, in their
old ages, were made permanent residents of the
El Tovar hotel to amuse tourists. Hance died in
1919.

Tourist season opened in April or May with
the arrival of the Tolfree family (Lyman, his wife
and two reportedly attractive daughters, Gertrude
and Edith) to open the hotels at Cedar Ranch and
the canyon rim. Cedar Ranch was a hotel and
stage stop halfway to the canyon and still visible
today. James H. handled the stage traffic from
Flagstaff through a contract with Thurber. The
hotels were closed in November and the Tolfrees
would return to Bakersfield, California.

A new road from Flagstaff was completed in
1895. J.W. Thurber seems always to have re-
mained involved in running the stage line. In
1895 the rim facilities opened on April 4th be-
cause a special party of tourists arrived from Chi-
cago.

All during this time prospecting in the canyon
was taking place and it provided some revenues
for the managers. C.H. McClure spent the winter
prospecting at the Grand Canyon and reported a
stone somewhat like onyx. Promise of ore ship-
ments was what fed speculation about the need
for a railroad more than tourist traffic. Cameron
was shipping carloads of ore by 1896.

But what was Tolfree? It was nothing more
than a village of tents. It is described in 1895 as
"...the little white canvas village...." "There you
are made heartily welcome by landlord L.H.
Tolfree and his estimable wife and interesting
daughters and assigned a snowy tent in the syl-
van shades."

This tent city was photographed by Burton
Holmes in 1898 and reproduced in his travel
book of 1910. It shows the tent camp from the
rim (Figure 1 from Holmes, 1910, p. 139). Fig-
ure 2 shows the same view taken by this writer in
1990. Holmes' photos are described as being
from "Hance's," because by that time the conces-
sion had reverted back to Hance. And thereby
hangs a sad tale.

At first, it seemed as though the Tolfree en-

terprises were diffused with happiness. The Los
Angeles Times of June 2, 1895, sang the praises
of the Misses Tolfree (L.H.'s daughters),
"Compared with these fine mountain girls, some
specimens of the 'new woman' induce in me a
fatigue of the most enervating sort." Yet, most of
the news items are really about Hance. We read
of Hance's "Marvelous exploits," or of his "thir-
ty five proposals of marriage, to all of which he
said, no." Hance is referred to as the "pioneer
guide." There is talk of the Flagstaff and Grand
Canyon railroad but nothing ever comes of it.
Instead, a railroad is finally built from the rival
town of Williams after the turn of the century.

J.H. Tolfree expanded his empire by leasing
the Nadeau hotel in Los Angeles. Once again, we
learn that Hance has sold his rights to Thurber
and L.H. Tolfree in November of 1895. Not on-
ly is the date short of the original five years, but
there is a clause that Hance agrees not to open a-
nother trail or act as a guide at any point up or
down the canyon for 30 miles from the Grand
Canyon hotel.

Hance concentrated for a while on mining
and sold one of his claims to W.H. Ashurst, the
Arizona legislator. Meantime, of course, R.H.
Cameron was laying claim to about 80 properties
in the Grand Canyon in preparation for his battle
with the railroad.

On March 6, 1896, L.H. Tolfree is listed on
the delinquent property list for two mules at $50,
stockgoods at $5 and personal property taxes of
$15.95. This is not a harbinger of prosperity. Yet
on April 2,1896, it is announced that a new hotel
has been built at the Grand Canyon. "The build-
ing is of logs 40 x 60 feet and contains a dining
and sitting room and a kitchen." On April 9 the
Tolfrees arrive in Flagstaff to open the hotel
"next week." On April 16 we learn that the pro-
prietor of the Bank Hotel will lower his rates
"owing to the depression." We also learn that the
arrangements for construction of the Flagstaff
and Grand Canyon railroad "are progressing
slowly."

On July 30, 1896, Mrs. James H. Tolfree
committed suicide by drinking carbolic acid. The
act is described as committed while she was
"temporarily insane." We learn in the obituary
that Mrs. Tolfree was Grover Cleveland's private
secretary while he was mayor of Buffalo.

We do not, of course, leam what effect this
devastating news had on the Tolfree family. But
the next news item tells of L.H. Tolfree leasing
the Bank Hotel in Flagstaff. This is the same ho-

15
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tel that had just lowered its rates due to the "de-
pression." Tolfree, however, leaves for Los An-
geles on Nov. 5 and returns on Nov. 19. On
Nov. 26, he injures his back while moving fur-
niture at the Grand Canyon. Ike Wheeler leaves
Flagstaff to "bring Mr. Tolfree to this place if he
is able to be moved."

On January 21, 1897, a telegram arrives in
Flagstaff announcing the death of James H. Tol-
free. This comes a little less than six months after
his wife's suicide. Lyman H. left immediately for
Mojave. The Coconino Sun the next day hasten-
ed to assure its readers that James Tolfree did not
commit suicide. The autopsy claimed the cause of
the death to be apoplexy, a common term at the
time for stroke. "He was a warmhearted, gen-
erous, trusting, cheerful and jovial man, one who
made friends easily and retained them for life. He
was generous to a fault."

On January 28, in the Sun, we learn that
L.H. is made administrator of his brother's will
and "may not return to Flagstaff for some time."
But Edith Tolfree returned in February and then
left after three weeks to "assist" her father. Ly-
man returned to Flagstaff in late March. Wilber
Thurber gave up his lease on the Grand Canyon
hotel at the rim. Pete Berry enters the picture and
we learn of a new, "commodious" hotel to be
built. Meanwhile, Thurber still operates the stage
line to the canyon and opened new quarters in the
Babbit block of Flagstaff. C.A. Hageman takes
over as manager of the Grand Canyon hotel.

In May we learn that L.H. Tolfree has re-
turned from California, where he has been for se-
veral weeks and he purchases a "Regina" music
box that sounds like "a complete orchestra."

On June 10 the proprietors (plural?) of the
New Bank and Grand Canyon hotels announce
the tourist business has never been better. Mean-
time, Hance spins a new yarn about salmon in
the Colorado River. But Hageman is taken from
the Grand Canyon hotel to manage the railroad
hotel in Saugus.

On September 16 we learn that a Mr. Duffield
thinks John Hance is hardly less remarkable than
the Grand Canyon itself. On the same day the
Grand Canyon Hotel in Flagstaff burns down.
Nevertheless, on Sept. 23 we are told that the
season was a record breaker for tourists.

In March of 1898 construction of the Grand
Canyon railway begins in Williams. Hance pur-
chases a house in Flagstaff where he will "spend
his leisure time."

Martin Buggeln built a large hotel on the

canyon rim. It is a two-story frame building and
replaced the log buildings and tents. Ruins of this
building, which was later torn down by the forest
service, can be seen at the site along with exca-
vations rimmed with steel for two cisterns con-
nected to the hotel (Figure 3).

Significantly, a postal card survived from
Tolfree (Figure 4) describing a family's adven-
tures there. No other correspondence is known
from Tourist and, in fact, no other postcard sur-
vived from the Grand Canyon until 1902. By that
time, Martin Buggeln had moved from the site to
Bright Angel Lodge and established the Grand
Canyon post office by the same name. The move
was necessary because the Santa Fe railroad had
finally won its battle with Cameron for posses-
sion of the Grand Canyon and all activities shift-
ed to the south rim where the railroad terminat-
ed. This is the location now known as Grand
Canyon village. The tent and log cabin site that
housed Tolfree and Tourist and Buggeln's hotel
was abandoned and reverted back to nature as
can be seen in Figure 2. Many tourists pass by
this spot every day never knowing the role it
played in the early history of the Grand Canyon.

But the story does not end here. On January
4, 1905,4 Lyman H. Tolfree, at his desk at
Flagstaff s Commercial Hotel, for unknown rea-
sons, put a pistol to his head and killed himself.
He had been a resident in Flagstaff for 18 years.

Perhaps it is the sadness of the story that ex-
plains why no one remembered Tolfree as the
first post office at the Grand Canyon. Hance's
wild stories were fun and more remembered. In
the words of our own day, he conducted a better
media campaign. And considering the fantastic
aspects of his humor he would no doubt be de-
lighted to think that most people believed he was
the first postmaster and had the first post office at
the Grand Canyon. Nevertheless, in spite of all
of their troubles, the Tolfrees were real pioneers
in the Grand Canyon's development and deserve
more credit for then- contributions.

The centennial of the first post office at the
Grand Canyon will be August 13, 1994.

FOOTNOTES

1. James A. Metzger, postmaster of the Grand
Canyon from April 18, 1928 until September 30,
1963, recognized that Tolfree was the first post
office as revealed in his biography by his nephew
John A. Turnbull Sr. This document was not
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published but is available at the library in the vis-
itor center, Grand Canyon village.
2. After inquiring at various places in California
such as the local historical societies at Bakersfield
and Mojave, the main source of information turn-
ed out to be the Coconino Sun published in Flag-
staff. Most information was gleaned from read-
ing the paper through from November 1, 1884,
until December 31, 1898. Quotations are all from
this source unless otherwise specified.
3. Name No. 3266 in this document.
4. Flagstaff Gem, January 5, 1905, front page. I
am grateful to Charles Tolfree of Bakersfield for
calling this last sad bit of news to my attention.
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of a ride along the rim, some gushing girl has added this
post scriptum : —

"P- S.— I th ink that it is very deep and grand and that it
must have taken a very long time to make it. I would like
to stay here forever, it is so beau t i fu l . "

Then comes the bold hand of a man, but not a very old
one, for he writes: "I fu l ly agree with the above, and
desire to record the statement that a pleasant lady adds much
to the enjoyment of the trip."

But why do you not lead us to the brink and show us that
which we have
come h a l f - w a y
across the conti-
nent tosee? Why
linper in this l i t t le
ca in p concealed
amid the t r e e s
when there awaits
us so superb a
spectacle ? Why
do you hesi tate?
Because I fear to
disappoint y o u .
I fea r tha t I shall
not be happy in
tin- choice of the
words with which
to usher you into
the presence of
t h ; i t scene. I am
a f r n i d that the
only pictures that
I can show you
will not produce

THE CAMP PROM THE RIM Figure 1
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[57] ABSTRACT

A method for first day of issue authentication of sheets
of original stamps containing a selvage edge integrally
formed with the sheet of stamps during printing
wherein the method comprises affixing an extra original
stamp of the same issue as the sheet of original stamps
being authenticated in-line with an exposed portion of
the selvage edge, a First Day of Issue cancellation seal
then is applied to the exposed portion of the sc'v.^gc
edge in a manner such that the bulls eye and a portion of
the killer bar segments containing the first day of issue
notice is applied directly to the selvage edge and only
the terminal ends of the killer bar extend to and cancel
the extra original stamp.
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METHOD AND DEVICE FOR AUTHENTICATION S U M M A R Y OF INVENTION
OF FIRST DAY OF ISSUE STAMPS In order to overcome the above problems and s t i l l

conform to postal regulations which prohibit the use of
TECHNICAL FIELD ' & First Day of Issue cancellation seal on anything but

.„ . . . . valid postage, the present invention wai devised.
This invention relates to the practice of auihent.ca- Accordjng lo thc resent invcn(ioni Firsl Day of

lion of United States or other postal system stamps on ,JJU(. suthcntlcation of $hectl of sum^ a achicved by

thc f.rst day of issue of a new stamp. application of a hand held or machine type cancellation
In particular, the invention relates to a novel method |0 „.,,, omo thc jmcgra||y formed selvage edge of a sheet

and device for use in thc authentication of a new stamp comprising a p lu ra l i ty of stamps all of which still arc
on (he first day of issue of such stamp by the application in tegral ly held together by reason of a perforated web
of an authenticating First Day oflssuc cancellation seal of paper interposed between each stamp and adjacent
to sheets of a plural i ty of the new stamps in tegra l ly stamps in the sheets in a well known manner. By place-
connected with each other by a perforated web of paper 15 mcnt of.thc First Day of Issue cancellation seal on the
material on which the stamps are printed. selvage edge of the sheet, which likewise is integral ly

formed on thc same paper with the plurality of sumps
BACKGROUND OF INVENTION jn ,he shec( bu, j§ ̂ ^ therefroPm by ̂ ^

For many years the United States postal system as web of paper, it is possible to apply the First Day of
well as many foreign postal systems have cancelled -^ Issue cancellat ion seal in one cancelling operation in-
postage applied to envelopes, postal cards and various "cad of mult iple strikes as required previously. Further,
other stationary or parcel post objcctes, by applying a bX placement of the cancellation on ihe selvage edge of
cancellation seal to the postage stamp affixed to the lhe "«"ip». disfigurement of the stamps themselves is
envelope. The cancellation seal is applied by a hand prevented. A problem to be overcome, however, is that
stamp or machine cancelling devices. To be thus can- 2i thc *lv»ge edge of a sheet of stamp* U not. nor has it
celled, it is a requirement by law that the stamp being cvcr bccn *ahd for P°*'age. and therefore application of
cancelled be affixed to the exterior of the envelope, post «he cancellation seal to the selvage edge alone may not
card, etc., and the cancellation seal impressed on the * ln !£,al c°nfor™"« WIlh applicable postal rcgula-

, , „- . , lions. I he present invention overcomes this problem instamp containing the name of thc post office and thc . ..
v 30 the following manner,

date of cancellation. Fjrj( Q of ̂ ^ authcntica,ion of, jhee, of ongjnal
In the case where a new series of stamps ,s being , containing an integrally formed selvage edge is

issued, because of demand by stamp collectors, the post achicved by afrmng an CAtra] original stamp of the same
office on thc first day of issue of the new series will JMUC M ,he shect of origina| ̂ mpt b^g a i,,henricated
apply a special seal in conducting thc cancellation pro- 35 jn , jn r wjlh an Clp(ncd ponMn o( the selvage edge. A
cedurc. This special First Day of Issue cancellation seal Fjrl( Day of IMUC cancellation teal then is applied
includes a bulls eye portion having the date and thc which includes a bulls eye containing the dale and name
name of thc post office thereon together with a killer of thc post office performing the authentication and a
bar cancellation segment which produces a quant i ty of portion of the kil ler bar cancellation segment of the
parallel wavy lines that extend over the stamp being 40 cancellation seal to the exposed portion of the selvage
cancelled. In this special First Day of Issue cancellation edge in such a manner that thc terminal ends of thc
seal, thc words "First Day of Issue" are included along k i l l e r bar cancellation segments of the cancellation seal
with thc killer bar segments. In the past, the First Day impinge upon and cancel the extra original stamp af-
of Issue cancellation seal customarily has been used in fixed in line with the exposed selvage edge portion of
cancelling stamps only on the first day of issue of thc «5 thc sheet of stamps being authenticated,
stamp. Ho-vever, in recent years, thc first day canc<.l!j- One method of First Day of Issue authenticat ion
tion privileges have been extended for a thir ty day per- according to thc invention outlined above is to apply
iod for the convenience of the post offices to reduce thc «tra original stamp of the same issue as thc sheet of
work load based on fir-.r day of issue cancellation by original stamps being authenticated by affixing thc ex t ra
collectors. This turn of events has impaired somewhat 5° "3mP m llnc Wlth thc "posed portion of thc selvage
'the "First Day of Issue" cancellation integrity, thereby edS= bV adhesively securing thc extra original stamp
lessening the value of authentici ty to a sheet of first day directly to the exposed selvage edge adjacent and m-
of issue stamps obtained by collectors. ''nc wl^ thc arca ° ,the *lv«f: «*« .^whlch thc Flrst
. . . . , , • Day 01 Issue cancellation seal is applied.It is a particular ob ect of the present invention to ,. rr.' ,y , . . ., , 55 A second method according to thc invention is toprovide for authent cation of large sheets of stamps m a affij( ihe cxtra jna, $[ of (h£ ̂  jssuc aj thc

manner which would be truly valid with respect to the shcc, of Qn jna| s(am ^ authenticated by adhe-
"First Day of Issue' panicularly with respect to whole jive, ^^ [hc cxtra origina, 5tamp to a ,able

sheet quantities of stamps. Heretofore, whole sheets of adhcslvc ,abc, rcrnovab|y ^arcd ,o lhc cxpOsed sel-
stamps have been cancelled by thc post office with a M vagc cdge adjaccnt to and in.iinc with thc arca of ,hc

First Day of Issue cancellation seal which cancels four salvage edge to which the First Day of Issue cancclla-
stamps simultaneously. In cases where a panel or pane tjon j^i ;s applied.
of say thirty-two stamps on a sheet are to be cancelled. A ,hird and preferred method of authentication zc-
multiple application of the cancellation seal is required cording to the invention is to enclose a sheet of or iginal
thereby greatly increasing the work load on the post 65 stamps to be authent icated within an enclosing envelope
offices. This past process also results in marring the which has an open window positioned to expose the
appearance of the stamps, thereby decreasing their portion of the selvage edge upon which thc First Day of
value. Issue cancellation seal impinges. Thc cxtra or iginal
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stamp of the same issue then is secured lo the exterior of portion of the selvage edge. The panel of stamps is then
the envelope immediately adjacent the open window in taken to the post office where it is to be authenticated
a position such tha t the bulls eye conta in ing ihe dale and with the First Day of Issue cancellation «eal. This is
name of post office performing the authentication and a done by instructing the postmaster or other postal offi-
portion of the killer bar cancellation »egmcnls of the 5 cial performing the cancellation to apply the First Day
cancellation seal strikes the exposed portion of the sel- of Isrije cancellation seal as shown at the top of FIG. 1.

...c edge through the open window, »nd the terminal The seal will include a bulls eye portion shown in the
cuds of the killer bar segments of the «c»l impinge upon drawing as round with the name of the authenticating
and cancel the extra original stamp affixed to the eme- pos, office, in the example shown Hyde Park. New
,-.-.•!• of the envelope adjacent the window. 10 York. The bulls eye also includes the date when the first

BRIEF DESCRIPTION OF DRAWINGS day of issue cancellation seal was applied together with
the zip code number of the post office. In addition, the

These and other objects, features »nd many of the First Day of IMUC Cancellation seal include* a plurality
anendant advantages of thu invention will be apprcci- of ki,,cr bar cancellation Kgmenlt $hown at 11 which
ated more readily as the same become, better under- 15 cornprisc a p lura l i ty of straight or wavy spaced-apart
stood from a reading of the following detailed descnp- ,|d ,jnej wi(hjn wh)ch |he WQrd, ,.Fir$, D of

lion, when considered in connection with the accompa- ,Bue.. are im rimed. By proper placement of the can-
nymg drawings wherein like parts tn each of the sev- cel,alion ^ ,he c d ^ ^ JQn i§

eral figures are identified by the same reference charac- dcar,y Jtampcd w,,h ,he ..Rrl| Day of ̂ ^ nol)cc

ten and wherein: :o and only the terminal end portions of the killer bar
,-IG. 1 is an illustration of the first method of practic- , ,, , cancellation segment extend over to and cancel theing the invention wherein an extra onglnal stamp of the • .. . ,* . . . extra original stamp adhesively secured to the selvagesame issue as the sheet of original stamps being authenti- , , , _,

cated i, adhesively secured directly to the expend sel- cd*e ^°"°{ *e*eel of'^ ™*. cancellation
vige edge adjacent to and in-line with the areTof the 25 prOCe" Lh,u,c ̂ "^ C°TP fu"* W"h *e n^"e'
selvage edge to which the First Day of Issue cancella- men,tJ °f V* Po»lal Regulations in t h a t i t does effec-
tion seal is applied so that the terminal end of the kil ler I1*6'" CanCC' *" °ng'nal 'Ump " fCqU'red by tht rCgU;
bar segment overlap, and cancel, the extra original 'f110"*- but doc* n°' rcsu" '" mamr'« !he •PP"r»"« of

. the sheet or pane of onglnal stamps being authenticated.
VlG. 2 of the drawings illustrates the second method 30 Bccau5C thc ""'henlicating First Day of Issue cancella-

according to the invention whereby the extra onginal Ilon *«' a aPPlled lo thc 'ntegrally formed selvage edge
stamp to be cancelled by the First Day of Issue cancel- alonS Wlth the P"ne of ltamP*- " ij conclusive proof of
lation seal is directly applied to a peclable label and the the fact that a" of lhe $UmPs in thc P*"c "'" »"=8™"y
pliable label movably secured to the selvage edge of attached with the selvage constitute authentic first day
thc sheet of stamps in a manner such that thc terminal 35 of •""= stamP*- In *°me P041*1 teiHlie* It may not be
ends of the killer bar segments of the teal overlap and required to use the extra original stamp on the selvage
cancel the extra original stamp; and cd8e in wnich cvenl a" of the Fir*< D»y °f Issue cancel-

; IGS. 3 and 4 illustrate thc preferred third method of latlon «"' '* "PP'icd directly to the selvage edge to
practicing the invention wherein the sheet of sumps to achieve cancellation of thc sheet or pane of onginal
be authenticated is contained within an enclosing enve- 40 stamps.
lope which has an open window positioned to expose From lhc v'ewp°'n' of » d"'« or stamp collector
thc portion of the selvage edge upon which thc First who buvs and lcll> *tamf». th« addition of the extra
Day of Issue cancellation seal impinges and the extra original stamp which has been cancelled in FIG. 1.
onginal stamp of thc same issue is secured to thc cxtc- constitutes a certain degree of marring of the appcar-
rior of the envelope immediately adjacent the open 45 ance of lhc cntire lhcet of original, first day of issue
v. , '_w . stamps and detracts from their value. To overcome this,

a second method illustrated in FIG. 2 of the drawings.
BEST MODE OF PRACTICING THE Wiih reference to FIG. 2, it is seen that thc extra origi-

INVENTION naj s[arnp Of (he same issue is applied first to a peclable
Original issue sheets of stamps supplied by thc U.S 50 label 12. The peelable label 12 itself is applied to its

Government Printing Office for use in thc postal system reverse side and adhesive which docs not permanently
historically have come with one hundred twenty-eight grip the surface to which the peelable label is applied
or more stamps in each sheet. The printer breaks thc and may be of thc type that can be readily obtained
sheet up into four equal panes. from any convenient office supply store. The peelable

?n practicing thc present invention, this same proce- 55 label with attached extra original stamp then is affixed
dure will be used but it will be essential to retain the to the exposed portion of the selvage edge of a sheet or
original integrally formed selvage edge of thc sheet of pane of stamps to be authenticated. Here again thc peel-
stamps to go with each of the four panels whereby thc able label is positioned on the exposed selvage edge so
invent ion may be-practiccd as taught herein. that only thc terminal ends of the killer bar segments

Using the first method according to the invention as 60 will strike the extra original stamp and cancel it pursu-
i l lustrated in FIG. 1, a sheet (pane) of original stamps ant to postal regulations. Using this method, thc bulls
containing an integrally formed selvage edge separated eye with date and cancellation site leaves a clear impres-
from the stamps themselves by a perforated line or sion of thc exposed selvage edge together with a portion
webbing of paper on which the sheet of stamps were of ' thc k i l le r bar segments inc lud ing the First Day of
printed, is obtained. An extra original stamp of thc same 65 Issue Seal. Thc terminal ends of thc ki l ler bar are im-
issue as thc sheet of stamps is obtained cither from thc pressed on thc label and the stamp. When the label is
panel of stamps being authenticated or from another removed, a clear First Day of Issue mark together with
sheet of thc same issue, and is affixed to an exposed date and site named plus some of thc k i l le r bar segments
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remains on the selvage which otherwise is unmarred.
This method also meets all postal requirements.

Because the first two methods require that the bhccts
of stamps being authenticated be exposed during the
sealing measures described above, it is possible that 5
either side of the sheet of sumps could be damaged in
someway by moisture, dust accumulation, etc. To over-
come (his problem, a preferred method of authentica-
tion according to the invention is illustrated in FIGS. 3
and 4 of the drawings. In FIO. 3 an appropriate sized 10
envelope <"> accommodate the sheet or pane of stamps is
treated by forming an open window in the envelope at
a position which conforms with the placement of the
selvage edge to be exposed when the sheet of sumps is
inserted in the envelope. A portion of the surface of the 15
envelope in which the open window is formed it Icf: so
that immediately adjacent (he open window, an extra
original sump of the same issue as the sheet of sumps to
be authenticated, is affixed immediately adjacent the
window. With the sheet of stamps to be authenticated 20
thus positioned in the protective envelope and a portion
of the selvage edge exposed which is sufficient to ac-
commodate the Pint Day of Issue cancellation seal, the
envelope is processed by the postal official by applying
the First Day of Issue seal either manually or by ma- 25
chine to the exposed portion of the selvage edge appear-
ing through the open window in the envelope. FIO. 4 is
a cross-sectional-view uken through plane 4—4 of FIG.
3. With this arrangement the date and site information
appearing in the bulls eye portion of the seal and the 30
killer bar segment including the First Day of Issue no-
tice is impressed on the exposed selvage edge and only
the terminal end portions of the killer bar segments are
applied to the extra original sump on the exterior of the
envelope immediately adjacent the open window. This 35
too is an accepUble method of cancellation to U.S.
postal authorities.

Using all three methods of cancellation described
above, and particularly method number 3 employing
the open window envelope, authentic "First Day of 40
Issue" cancellation of significant numbers of sheets of
stamps can be applied by the post office during the
actual twenty-four hour period of the true "First Day of
Issue" of a new series of stamps. This can be done
readily without unduly overloading the post office 45
where authentication is sought since individual authen-
tication of all of the stamps in the sheet is not required.
Even though each individual stamp is not struck with
the First Day of Issue cancellation seal, such authentica-
tion at the issuing site still nevertheless can be proven 50
and certified to by a dealer or collector as being authen-
tic since aj) of the stamps are integrally connected with
the integrally formed selvage edge via ihe perforated
webbing of the same sheet of paper on which the stamps
are printed. As a result, the possibility of esublishing a 55
legitimate subscription service offering authentic first
day of issue hand cancelled sheets of postage stamps to
a customer becomes feasible.

From the foregoing description, it will be appreciated
that the invention makes available new and improved 60
methods of authentication of sheets of stamps wherein
authentication is defined as the verification of the date
and site of issuance of a stamp by application of a hand
held or machine type cancelling seal onto the integral
selvage edge of a sheet of original stamps of a new issue. 65
By placement of the cancellation seal on the integrally
formed selvage edge, disfigurement of the stamps is
prevented thereby enhancing their value.

INDUSTRIAL APPLICATION

.This invention describes new and improved methods
for cancellation of new issues of postage stamps by
applying the First Day of Issue cancellation sea) con-
taining the date and postal site where cancellation takes
place to the integrally formed selvage edge of a sheet of
stamps thereby confirming that all of the stamps in the
sheet are authentic firs' day of issue sumps without
marring the appearance and reducing the value of the
stamps in the sheets.

Having described several embodiments of method
and device for authentication of first day of issue sumps
according to the invention, it is believed obvious that
other modifications and variations of the invention will
be suggested to those skilled in the art in the light of the
above teachings. It is therefore to be understood that
changes may be made in the particular embodiments of
the invention described which are wi th in the ful l in-
tended scope of the invention as defined by the ap-
pended claims.

What is claimed is:
1. A method for first day of issue authentication of a

sheet of original sump* conuining a selvage edge inte-
grally formed with the sheet of sumps during printing;
said method comprising affixing «n extra original sump
of the same issue as the sheet of original stumps being
authenticated in-line with an exposed portion of the
selvage edge, and applying the First Day of Issue can-
cellat ion seal which includes a bul ls eye containing the
date and name of the post office performing the authen-
tication and a portion of the killer bar cancellation seg-
ments of the cancellation seal to the exposed portion of
the selvage edge in a manner such that the terminal ends
of the killer bar cancellation segments of the seal im-
pinge upon and cancel the extra original sump affixed
in-line with the exposed selvage edge portion of the
sheet of stamps being authenticated.

2. The method of sump authentication according to
claim 1 wherein the extra original sump of the same
issue as the sheet of original stamps being authenticated
is affixed in-line with the exposed portion of the selvage
edge by adhesively securing the extra original stamp
direct ly to the exposed selvage edge adjacent to and
in-line with the area of the selvage edge to which the
First Day of Issue cancellation *<al is applied.

3. The method of stamp authentication according to
claim 1 wherein the extra onginal stamp of the same
issue as the sheet of original stamps being authenticated
is affixed in-line with the exposed portion of the selvage
edge by adhesively securing the extra original stamp to
a pcelablc adhesive label removably secured to the
exposed selvage edge adjacent to and in-line with the
area of the selvage edge to which the First Day of Issue
cancellation seal is applied.

4. The method of sUmp authentication according to
claim 1 wherein the sheet of stamps to be authenticated
is contained within an enclosing envelope which has an
open window positioned to expose the portion of the
selvage edge upon which the First Day of Issue cancel-
lation seal impinges.

5. The method of sump authentication according to
claim 4 wherein the extra original stamp of the same
issue is secured to the exterior of the envelope adjacent
the open window in a position such that the bulls eye
containing the date and name of the post office perform-
ing [he au then t ica t ion and a portion of the kil ler bar
cancellation segments of the cancellation seal strike the
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exposed portion of the selvage edge through the open direct ly to the exposed selvage edge adjacent to and
window and the terminal ends of the kil ler bar segments in- l ine wi th the area of the selvage edge to which the
of the seal impinge upon and cancel the extra original First Day of Issue cancellation seal is applied.
stamp affixed to the exterior of the envelope adjacent 13. The method of stamp authentication according to
the window. 5 claim 11 wherein the extra original stamp of the same

6. The method of stamp authentication according to issue as the sheet of original stamps being authenticated
claim 1 wherein the First Day of Issue cancellation seal is affixed in-line with the exposed portion of the selvage
is applied to the exposed portion of the selvage and the edge by adhesively securing the extra original stamp to
extra original stamp of the same is»uc by stamping the a peelable adhesive label removably secured to the
cancellation seal on the selvage under the supervision of 10 exposed selvage edge adjacent to and in-line with the
a responsible postal official to thereby provide a simple. area of the selvage edge to which the First Day of Issue
efficient and effective one step authentication of sheets cancellation seal is applied.
of stamps on the first day of issue. 14. The method of stamp authentication according to

7. The method of stamp authentication according to claim 11 wherein the sheet of stamps to be authenticated
claim 6 wherein the extra original stamp of the same 15 is contained within an enclosing envelope which has an
issue as th.- sheet of original stamps being authenticated open window positioned to expose the portion of the
is affixed in-line with the expoicd'portion of the selvage selvage edge upon which the First Day of Issue cancel-
edge by adhesively securing the extra original stamp lation seal impinges, and wherein the extra original
directly to the exposed selvage edge adjacent to and stamp of the same issue is secured to the exterior of the
in-l ine wi th the area of the selvage edge to which the 20 envelope adjacent the open window in a position such
First Day of Issue cancellation seal ii applied. that the bulls eye containing the date and name of the

8. The method of stamp authentication according to post office performing the authentication and a portion
claim 6 wherein the extra original stamp of the same of the killer bar cancellation segments of the cancel!*-
issue as the sheet of original stamps being authenticated lion seal strike the exposed portion of the selvage edge
is affixed in-line with the exposed portion of the selvage 25 through the open window and the terminal ends of the
edge by adhesively securing the extra original stamp to ki l ler bar segments of the seal impinge upon and cancel
a peelable adhesive label removably secured to the (he extra original stamp affixed to the exterior of the
exposed selvage edge adjacent to and in-line wi th the envelope adjacent the window.
area of the selvage edge to which the First Day of Issue 15. An envelope specially designed for use in first day
cancel la t ion seal is applied Ui of issue au thent ica t ion of a sheet of original stamp*

9. The method of stamp authentication according to containing a selvage edge integrally formed with the
claim 6 wherein the sheet of stamp* to be authenticated sheet of stamps during printing, said envelope having a
is contained within an enclosing envelope which has an flat surface and being of a size to receive a flat sheet of
open window positioned to expose the portion of the a number of integrally interconnected original sumps
selvage edge upon which the First Day of Issue cancel- 35 and their interconnected integrally formed selvage edge
lation seal impinges, and wherein the extra original portion with the selvage edge portion retained near an
stamp of the same issue is secured to the exterior of the edge portion of the envelope, said envelope having an
envelope adjacent the open window in a position such open window formed in one of the flat surfaces thereof
that the bulls eye containing the date and name of the over said edge portion of the envelope for receiving and
post office performing the authentication and a portion 40 retaining the selvage edge portion of the sheet of stamps
of the killer bar cancellation segments of the cancella- with the open window exposing a portion of the selvage
lion seal strike the exposed portion of the selvage edge edge of the sheet of stamps for application of a First
through the open window and the terminal ends of the Day of Issue cancellation seal to (he exposed selvage
ki l l e r bar segments of the seal impinge upon and cancel edge portion through the open window and wherein the
the extra original stamp affixed to the exterior of the 45 envelope further includes an integral portion of the flat
envelope adjacent the window. surface of ihe envelope immediately adjacent the side of

10. The method according to claim 1 wherein cacli the open window on the side thereof to which a stamp
stamp in the sheet of stamps being authent icated is in te - normally is applied of sufficient dimension to accommo-
grally formed on a sheet of paper with the other stamps date aff ixing thereto an extra original stamp of the same
in the sheet but is readily separable therefrom by a l ine 50 issue as (he sheet of slamps to be authenticated and with
of perforations surrounding each stamp and the selvage the open window being of sufficient size to accommo-
edge likewise is integrally formed on the sheet of paper date passage of a First Day of Issue cancellation seal
with the stamps of the sheet but is readily separable applying device therethrough for applying the bulls eye
thcrefrx^m by a line of perforations similar to those sur- containing the date and name of post office performing
rounding each stamp. 55 the authentication and a portion of the killer bar seg-

11. The method of stamp au thent ica t ion according (o ments of the First Day of Issue cancellation seal to the
claim 10 wherein the First Day of Issue cancellation portion of the selvage edge exposed through the open
seal is applied to the exposed portion of the selvage and window with the te rminal ends of the kil ler bar seg-
the extra or iginal stamp of the same issue by stamping ments of the seal ex tend ing suff ic ient ly to impinge upon
the cancellation seal on the selvage under the supcrvi- 60 and cancel an extra original stamp of the same issue
sion of a responsible postal official to thereby provide affixed to the exterior of the envelope immediately
simple, efficient and effective one step authentication of adjacent to said open window.
sheets of stamps on the first day of issue. 16. A method for first day of issue authentication of a

12. The method of stamp authent icat ion according to sheet of or iginal stamps containing a selvage edge inte-
claim 11 wherein the extra original stamp of the same 65 gral ly formed wi th the sheet of stamps during printing;
issue as the sheet of original stamps being authent ica ted said method comprising applying the First Day of Issue
is affixed in- l ine with the exposed portion of the selvage cance l la t ion seal which includes a bulls eye containing
edge by adhesively securing the ext ra original stamp the date and name of the post .office performing the

25
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authentication and killer bar cancellation segmenti or
the cxncellation seal to the exposed ponion of the tcl-
vage edge in a manner such that the bulls eye and killer
bar cancellation segments of the seal impinge upon and
are affixed in-line with the exposed selvage edge portion
of the sheet of stamps being authenticated.

17. The method of stamp authentication according to
claim 16 wherein an extra original stamp of the tame
issue as the sheet of original stamps being authenticated

10
;i affixed in-line with the exposed portion of the selvage
edge by adhesively securing the extra original stamp
directly to the exposed selvage edge adjacent to and
in-line with the area of the selvage edge ;o which the
first Day of issue cancellation seal is applied such that
-.!X terminal ends of the killer bar cancellation segments
impinge upon and cancel the extra original stamp.
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removal of the stamps while providing protection from
DISCOUNT COUPON AND STAMP HOLDER uioisture such as rain. As pointed out previously, the

stamp book 18 may be a conventional postage stamp
SUMMARY OF THE INVENTION book containing stamps havirg a face value, for exam-

An article of manufacture is provided comprising a 5 Plc- of ** ccnts for each "amp- A typical sump -ook
book having a front i_over and a plurality of perforated contains 20 stamps having a face value of 22 cents for
pages bound together, for example, by a plurality of each stamp and such booklet therefore normally is sold
staples. On the inside portion of the front cover is at- for V4.40 when purchased at facilities such those found
tached a conventional book of postage stamps. Such »t locations operated by the United States Postal Sys-
book of postage stamps ordinarily is purchased from 10 tern.
various sources for the face value of the postage stamps A plurality of pages 14 are positioned between the
in the book. The article of manufacture of the present front cover and back cover of the booklet 10 of the
mvention is sold for less than the face value of the post- present invention. A typical page 22 has perforations 24
age stamps at: c bed to the insid; of the front cover. A near the top of each page to allow each individual page
plurality of perforated pages having discount coupons " to be retnc- ed easily trom the booklet when redeeming
attached comprise the remainder of the booklet or arti- the discount coupon attached to each individual page at
cle of manufacture of the present invention. The dis- the time of purchase of a product or a service associated
count coupons may be redeemed for discounted priced wv'h such discount coupon. FIG. 2 does not show a
merchandise or service while also allowing the pur- discount coupon attached to page 22 but it will be ap-
chaser of the booklet or article of manufacture of the 2° parent that the discount coupon can be attached to
present invention to obtain pottage stamps at a price ^toei ̂ e of page 22 in accordance with manufacturing
below the face value of such postage stamps. The com- ^ marketing requirements.
bination of elements and pricing of the booklet or article piQ 3atl, ̂ toque projection of the article of marm-
of manufacture of the present invention are not thought flcture or ̂ u^ 10 of ̂  pre$cnt mvcntion ̂ ^ m

to be known in the merchandising art, and thus the " ̂  ^tion m ̂  middle of ̂  boo]L Fasteners
present invention provides a novel and useful amcle of Juch „ )es 26 and M may be used to attach the
manufacture for use m a novel and useful merchandising ^^ of ̂  booUet {o ̂  coyer ^ mcntioned prevl.

ly5 ously, each page such as page 30 having perforations 32
BRIEF DESCRIPTION OF THE DRAWING 30 allow easy removal of the pages from the booklet so

r-,,, . , , that a discount coupon such as discount coupon 34FIG. 1 is an isometnc projection of the article of . ,-,,-, , , __,
manufacture or booklet of the present invention show- shown ™ HG * "^ ̂ "^^J^
ing the top of the front cover; "̂P011 M f* * 'tUche^ to ?**c M' ™**. a ^~

FIG. 2 is an isometric view showing the article of ch*se u *"*> involving the sponsor of the discount
manufacture or booklet of the present invention with 35 ̂ P011 * ** «"?« P"«e » may be easily removed
the front cover open to show the attached stamp book; bec«use of the P^o^tions 32 along the upper portion
jjjj of page 30. As the pages are removed from the booklet,

FIG. 3 is an oblique projection showing the article of the user can visually note when another booklet soon
manufacture or booklet of the present invention in an ^^ ** retluired-
open position in the middle of such booklet. 40 T^M< *** P"»e°t invention provides an article of

manufacture or booklet which is new and novel and
DETAILED DESCRIPTION which is used in a new and novel manner with a con-

FIG. 1 is an isometric projection of the article of ventional postage stamp book to increase the sales of
manufacture or booklet 10 of the present invention products or services covered by discount coupons in
showing the front lover 12 and a plurality of pages 14 45 »uch booklet. A book of postage stamps having a known
in the booklet 10. Booklet 10, for example, may be of the f«ce value is positioned inside of the front cover of the
size of a well-known personal checkbook. The back booklet so that such postage stamps rru y be removed
portion 16 of a book of postage stamp* is shown in easily as desired. Assembly of the pages of the booklet
broken lines on the in^r)f of cover 12. The article of «nd the perforations on each page allow the user of the
manufac ure or booklet of the present invention ordi- 50 booklet to selectively, quickly, and reliably select a
narily will be comprised of piper material with the discount coupon for redemption upon purchase of a
cover 12 utilizing heavier paper than the pages 14 product or a service associated with such discount cou-
thereby making the booklet 10 more durable for use for pon.
an extended period of time. Obviously, the type and Although a preferred embodiment of the invention
quality of paper or other material used to manufacture 55 has been shown and described in accordance with the
the booklet 10 may vary according to the circumstances requirements of the United States Patent Law, it will be
arid the merchandising desires of those who market and appreciated by those skilled in the art to which the
use the booklet 10 of the present invention. It will be present invention pertains that modifications, varia-
further appreciated that a hard cover may be used in tions, and improvements may be made without depart-
some instances where merchandising requirements die- 60 ing from the spirit of the invention defined by the
late that a hard cover be utilized. claims.

FIG. 2 is an isometric view of the article of manufac- I claim:
ture or booklet 10 of the present invention showing 1. An article of manufacture for use in retail establish-
front cover 12 in an open position with a stamp book 18 ments which honor discount coupons from marketers,
attached, for example, with glue 20 to the inside of front 65 said article cf manufacture including in combiration
cover 12. Front Cover 12 obviously has an inside por- cover means incl'iding a front page and a back page,
uon and an outside portion and the stamp book 18 is a plurality of pages perforated along a line near the
attached to the inside portion of cover 12 to allow easy top of each page with each page having a discount
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coupon affixed thereto and fixedly attached to said
cover means, and

booklet means positioned in said cover means.
2. An article of manufacture defined by claim 1

wherein said booklet means comprises a book of con-
ventional postage stamps to be sold at less than face
value.

3. An article of manufacture including in combination
cover mconi including a rectangular front page hav-

ing an outside portion and an inside portion,
a plurality of perforated pages etch having a discount

coupon and fastened to said cover means, and
a book of postage stamps fixedly positioned on the

inside portion of said rectangular front page.

10

IS

20

25

JO

35

45

50

55

60

65

30



Fal 1993 The HELIOGRAPH*!!

Editor's Message
In this issue of The Heliograph, we present the first three introductory pages of The Postal

History Foundation's catalog of the Charles Nettleship Jr. community advertising covers collec-
tion, which Mr. Nettleship donated to the Foundation. The three introductory pages were produced
by Jim Larsen. We also have included eight randomly chosen covers from the collection to better
illustrate exactly what is meant by "community advertising cover" and to show some examples.
The entire collection of 1204 covers has been recorded on computer, and at about seven listings per
page, takes up almost 200 pages of dot matrix printing. We originally had discussed publishing the
nearly 200 pages of listings in The Heliograph, but this would have taken some time, particularly
simultaneously with the serialization of George Kramer's "Across the Continent" exhibit. (Because
of scheduling difficulties around the Bangkok international exhibition, no pages of George's exhi-
bit appear in this issue; it will resume in the 4th quarter issue.) Instead, we introduce our members
to the Nettleship collection briefly and offer to make copies of the listings and covers available to
our members (by state, by period, by type of cover sponsor, etc.) at cost.

Some of you know that I also collect advertising and corner card covers, particularly those
directly related to the U.S. newspaper industry during the 1850-1925 period. (For example, I
would have the cover on page 8 in my collection.) Therefore, Mr. Nettleship's community
advertising cover collection is of particular interest to me. On one hand, it should be noted that Mr.
Nettleship did very well in obtaining covers from every state except Utah, Nevada and Hawaii, and
in developing a collection those bulk spans a 60-year period. One may well wonder, however, just
how representative the collection is of what is available. This is a difficult question to answer.
What is available on the cover market depends on what was saved by whom originally, how many
other individuals collect similar covers state by state, how many other individuals collect the same
covers but for different reasons, how many years Mr. Nettleship collected them and how aggres-
sive he was in both locating and paying for available covers, etc. Other factors enter into the exis-
tence of advertising covers; for example, advertising covers seem to have been disproportionately
popular among business and civic groups in some cities and some states. Maine is a good example;
because the state has such a small population, it clearly is relatively overrepresented in both Mr.
Nettleship's collection and my own. There can be numerous reasons for this: perhaps Maine was

OOLDENDALE, KLICKITAT COUNTY,
The
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Churches, Up-to-
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Community advertising cover from Goldendale, Wash., printed in 1908 by
the Goldendale Sentinel newspaper. The Sentinel, still being published to-
day, was then owned by my great-grandfather, William Byars; my grand-
mother, Josephine Byars Claussen, was almost two years old when this co-
ver was mailed from South Bellingham to North Yakima.
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After 5 Days return to

K. & A. EICHBNBBRGB
FINE CIGARS,

JJOO and 301 Broadway,

HANNIBAL, Mo.

lucky enough to have large collections saved of it over the decades, perhaps there are fewer Maine
cover collectors than I think, and/or perhaps there was one or more printing companies in Maine
that aggressively marketed the advertising cover concept to their customers. On this last point, it
should be noted that it is not uncommon to find advertising covers from different states and even
advertising different companies, cities, or whatever that are identical in design; only the names, the
photos, dates, etc., have been changed. Many of Mr. Nettleship's covers would at least have been
used by many businesses and organizations in the same city, with just the return address varying
on envelopes used around town. I show a cover on page 32 from my collection that surely was
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used all over Hannibal, Mo. Therefore, not only were various "templates" available regionally or
nationally to envelope printers, but the same design could be used locally over and over again.

Again with regard to numbers, advertising covers from many other states with small popu-
lations-such as Idaho, Wyoming, the Dakotas, Rhode Island and Utah-are at least as difficult to
find as you would expect, and more so if today one or more collectors are quite serious about a
state's postal and/or economic history. The scarcity of advertising covers in both Mr. Nettleship's
collection and mine from such an important state as Connecticut, on the other hand, is simply a
mystery to me.

In both this collection and mine, the entire South is underrepresented and the Midwest per-
haps overrepresented. Again, all I can offer is guesses: that advertising covers were relatively more
widely used in the Midwest and relatively less popular in the South than in the rest of the country. I
might buy the first, but I don't buy the second. My experience is that all types of covers from all
periods are scarcer from the South, a fact compounded on a practical level by my observation that
even today one still pretty much must visit Southern dealers and Southern shows to see what's
available. Whether the relatively fewer number of Southern covers resulted from less mail there,
fewer Southern stamp collectors, more paper items being lost to humidity than elsewhere, or some
combination of factors, I can only speculate. My friend Byron Smith, originally from Shelbyville,
Tennessee, tells me that pre-Civil War covers from Tennessee are uncommon because back then
hardly anyone in Tennessee knew how to read and write! He says this only half in jest.

Another factor in looking at Mr. Nettleship's collection, mine, or any other group of ad-
vertising covers has to do with what the advertising is for. Most of his collection is from the 1890-
1920 period, when America's economy was booming with immigrants, mechanization, urbaniza-
tion and other exciting developments. With a couple of burps, the U.S. economy was in quite
good shape from 1893 to 1929. The Nettleship collection slows down in the 1920s when the U.S.
was turning away immigrants, merchants could start advertising on radio, etc. My newspaper ad-
vertising cover collection was intentionally cut off at 1925. That notwithstanding, my experience
has been that most newspaper advertising covers available are from an earlier time span—about
1873 to about 1915—than the bulk of Mr. Nettleship's. Many newspapers in big cities closed or
merged with others during the 1912-1930 period, so this explains at least part of the phenomenon.
Numerous other events and trends may have played a part in less fancy newspaper company en-
velopes—such as fewer newspapers engaging in job printing work that made it cheap to print fancy
envelopes for themselves—but no one of them is obviously significant.

Both Mr. Nettleship's collection and mine have been arranged alphabetically by state, then
alphabetically by city, then chronologically by date. This has never been entirely satisfactory to me:
philately no longer organize thematic or postal history collections this way, and for good reasons.
Some collectors and dealers—most notably Robert Dalton Harris and Diane DeBlois of aGatherin'--
have discussed organizing advertising covers by type of design (photos and non-photos, woodcuts
and steel engravings, etc.) or by source of design (artist's name or initials, printing company's
name, etc.), but the first seems arbitrary and irrelevant, and second is possible only with a small
percentage of covers. The fraction of my covers that are in my exhibit are arranged there pseudo-
thematically, but the arrangement is a judgment call based on my digestion of the newspaper in-
dustry's history; there might be as many different arrangements as there are journalism history
professors. Linn's Stamp News Publisher/Editor Mike Laurence collects Chicago advertising co-
vers and, while I know that he studies various individual printers and engravers, at least has the
benefit of arranging them geographically block by block and then chronologically if he so chooses!

All I know is that advertising covers are fascinating and therefore increasingly popular.
They are a way to tie in postal history to political and economic history, and should be as good a
personal "hook" to get newcomers into the hobby as are topicals, ship covers (for ship buffs and
Navy veterans), space covers (for the modern romantics among us), etc. When I listen to exhibit
judge complain about not enough "commercial usages" in so many exhibits, I point out that I col-
lect the most "commercial" of them all; I know they are not asking for more advertising covers, but
I certainly will take advantage of that ambiguous word to make my point. These covers were not
contrived by or for philatelists or postal administrations-unlike most FDCs, most aerophilately and
astrophilately items, maximum cards, souvenir covers, and an uncomfortably high number of plate
blocks, souvenir sheets, high values and topicals. Advertising covers have a lot more to do with
the who, what, when, where and why of postal system usage than do revenues and many of those
other items. (In case there still is any doubt as to where advertising covers belong in a competitive
exhibit, it is "Special Studies" until a better name and place come along.) Neither, in my opinion,
were they saved by anyone in disproportionately high numbers, as aesthetically beautiful and his-
torically significant as many of them are—Dane S. Claussen.


