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Philately and

U.S. Newspapers,
1850-1925

This exhibit uses philatelic material to outline the key fi-
gures, events and trends of the general circulation daily and
weekly newspaper industry in the United States during the
1850-1925 period, The industryt!s dramatic growth and changes
during those years, and the fascinating individuals and events
involved make it a time period worthy of study,

In as many cases as possible, stamps and covers are from the
1850=1925 period, In nearly every case where a cover'!s con-
tents also are displayed, they are of philatelie, not only
historic, significance,

Items of particular interest are:

%A first day cover of the 1923 2¢ Harding stamp (plate block
of four) on a Harding Publishing Co. corner card, the only
one reported,

#An 1885 cover from the young Eugene V, Debs to the equally
young N.W. Ayer advertising agency.

%An 1887 issue of the National Tribune newspaper mailed from
Washington, D.,C, to former Pres, Rutherford B. Hayes.

*An 1839 all-over New York Sun advertising cover mailed to
Argengina. .

#*An 1899 Brooklyn Daily Eagle cover, marked "Soldier's Let-
ter" from Manila to Minnesota.

*The only reported all-over Atlanta Georgian and News adver=
tising cover, used in 1913 (ex-Biddle]),.
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Outline

I, SOCIAL, ECONOMIC AND TECNOLOGICAL CHANGES AFFECTING NEWSPAPERS
(30 pages)

II. KEY PUBLISHERS AND JOURNALISTS (15 pages)

III., NEWSPAPER CONTENT AND ECONOMIC TRENDS WITHIN THE INDUSTRY
(76 pages)

1, Eastern Journalism (3 pages)

2, Western Journalism (7 pages)

3. Civil War (2 pages)

L. Transition (8 pages)

5., A Growth Industry (6 pages)

6. Wire Services, Syndicates and Other Organizations (9 vpages)
7. Chains and Yellow Journalism: The Scripps Family (8 pages)
8. Chains and Yellow Journalism: Pulitzer and Hearst (9 pages)
9. Chains and Yellow Journalism: The Rest (9 pages)

10, Chains and Yellow Journalism: Consolidation (8 pages)
11, Modern Wars (5 pages)

12. College Journalism (2 pages)

IV, CIRCULATION, ADVERTISING AND PROMOTION (37 pages)

1. Introduction (4 pages)

2. Circulation Marketing (19 pages)

3. Advertising (7 pages)

L, General Promotion (7 pages)
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SOCIAL, ECONOMIC AND TECHNOLOGICAL CHANGES
Advertising Agencies

N.W. Ayer & Co. was founded in 1841 in Philadelphia and had 20 em-
ployees by 1876. By the 1890s, there were about 20 agencies, most
in New York. Eugene V. Debs, elected to the Indiana legislature in
1885, was the socialist presidential candidate four times. In his
famous 1920 candidacy from jail, he challenged Harding and Cox.
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Advertising Agencies
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Mnited Associated Presses.

Successor to the New York Associated Press, the pioneer organization, established 1837 ; representing leading journals throughout the world
and connecting with the Western Associated Press, the New England Associated Press, the Associated Press of the State of
New York, the Southern Associated Press, and numerous other ncws organizations in America, Europe, Asta, etc., elc.

Genezal Offices, Western Union Buifding, JMew York.
Frep. N. BasSamuel F.B, Morse's second message by telegraph on May 25, 1844, was

em=that a committee had voted against sending the question of Oregon
statehood to the full House—sent to the Baltimore Patriot. The tel-
egraph allowed editors te receive news instantly, from their report-
ers or others. That telegraph lines were often cut during the Civil
War forced invention of the "inverted pyramid"-style news writing.
Western Union quadrupled telegraph lines between 1880 and 1900.
Dear Mr. Brown:
The enclosed envelope postmarked 3:30 P.M, did
not reach us until 12:17 AM. I wonder if the Boston postoffice
people can tell by what train it was dispatched. Possibly there
was a delay in the Boston office.

Very truly yours,

General Rastern Managsr,

=NEW YORKNY= =
NOV 25 630 PM 98 9
i

i:é

Cs 1: Brown, Esd,,
Care New England Associated Press,

BOBTON,

M A S S.
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New Printing Technology

R. Hoe & Co, developed a two-cylinder press with a rotary,
rather than flat, bed for the Philadelphia Public Ledger,
in 1846. Its presses could print 12,000 papers per hour by
1849, 20,000 by 1861, Web presses, using a roll rather
than sheets of paper, were first mass-produced by Hoe in
1871.
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New Printing Technology

Smaller newspapers, of course, continued to use primitive,
littler presses.,
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New Printing Technology

While color inserts printed separately had been used earlier,
full color presses modeled after those being used in Paris were
first built at the Chicago Inter Ocean in 1892 by Walter Scott.
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Railroads

There were 23 miles of railroad tracks in 1830 but 9, 000 in
1850, 93,000 in 1880 and 113,000 in 1900. This expansion
alloWed both news reports and newspapers to be delivered
much gquicker.
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Labor Unions

RETURN IN TEN DAYS

JAMES M, LYNCH
ROOMS 035-639 NEWTON CLAYPOOL BUILDING
INDIANAPOLIS, IND.

Mr. D. A, Cartano,
c¢/o Queen City Typesettinz Co.,
Réar 214 Columbia Street,

Seattle, Wash.

The printing and publishing industry was one of the earliest to be-
come unionized and one whose unions have significantly slowed tech-
nological progress. Union demands and strikes have closed many pa-

pers in the last 35 years, including the Mirror, Herald Tribune and
and World Journal Tribune in New York City alone.

10




The HELIOGRAPH #33 Winter 1995

Newspaper Wholesalers

AFTER FIVE DAYS RETURN TO

¥r. 9. J. Felly, Circulation Nanager v

Courier Express Publishineg Co.

Buffalo, N. Y.

The first firm that bought papers from newspaper officesand de-
livered them to newsstands and cigar stores was founded in 185k
Central was founded in 1869 and served 700 retail clientsby
1878, But Philadelphia's morning newspapers started co-operatirg
in 1874, and Cenmtral had shrunk significantly by 1897,

s

11
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Newspaper Wholesalers

12
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Civil War Censorship

G o

Civil War censorship occurred in three phases, First, the Post Office stop-
ped all mail Confederacy-bound, and Gen, Winfield Scott forbade the tele-
graphing of military information., Then censor H. E, Thayer, under Sec, of
State Seward, prohibited all military and government news from leaving Wash-
ington, Second, Sec, of War Edwin Stanton took over censorship and again
stopped only miiitary data, Third, Gen, William T. Sherman in 1864 set cur-
reng rules: news reporters must be aceredited and acceptable to field com=-
manders,

13
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Journalism Education

Gen. Robert E, Lee, president of Washington College (new Washington
and Lee University’, established printing courses in 1869, Note the
usage of a 3¢ commemorative on a newspaper wrapper addressed to Rye

Beach, New Hampshire.

14
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Journalism Education

The University of Missouri offered the first reporting courses in
1878 and formed the first separate journalism school in 1908. Colum-

bia University had the first graduate program in journalism shortly
thereafter,

o

15
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Typewriter

THE NORTHWEST TYPEWRITER CO.

262 STARK ST.
6 RAILWAY EXCHANGE BUILDING

PORTLAND, OREGON

Wm. S. Risley

Albany Ore

The typewriter was invented in 1868, but not widely known until 1876
and not widely used umtil the 18905. Remington was the most popular
brand in new rooms for decades, There were scores of typewriter firms
early on, one of which was a costly flop for former journalist "Mark
Twain."

Remmgton t

WYCKOFF, SH Amﬁm&ssn ‘

Return in 5 Days.

Mr. E.¥%, Houghton,

Wyoming,

~ Illnois

16
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Telephone

The telephone, not invented until 1876, was widely used locally by
1880. The number of telephones increased tenfold between 1880 and
1900, by which time the Bell System was nationwide.

17
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Professional Publications

The newspaper industry's growth spawned trade publications, the
two most famous being Editor & Publisher and Printers' Ink, which
published the first model truth-in-advertising statute in 1911,

18
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Post Office

In 1879, Congress clearly defined second-
class matter, and in 1885, provided for
1¢ per pound delivery rates. In 1897, the
U.S. Post Office set up rural free deli-
very after about 20 yearsof dramatically
exténding free carrier service in cities.
In 1911, more than a billion newspapers
and magazines were delivered by RFD,

The newspaper and periodical stamps for
bulk shipments, in use 1865-1898, are fur-
ther proof of the growth of the American
press.

19
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Post Office

The US Post Office issued wrappers to carry newspapers and
other printed matter,

20




Former Pres. Rutherford B, Hayes was billed by National Tribune in
an envelope 1like that to Elliott, Conn.'sT,.B, Johnson, Hayes' post-
age-paid copy, like most other newspapers mailed then and since,
bore no stamp.
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Post Office
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Home Lighting

The rapidly increasing availability of home lighting--gas and elec=
tric-~beginning in about 1880 encouraged the publication of after-
noon/evening newspapers by Scripps, Pulitzer and then others,

23
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Circular Distributors

Circular distributing companies started competing with newspa-
pers for advertising revenue early. Today, newspapers compete
with direct mailers and shopping guides for "inserts."

24

o



The HELIOGRAPH #33 Winter 1995

Clipping Services

Newspapers were so numerous and contained so much valuable informa-
tion that clipping services were established by 1879.

25
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Photography

'HE DAILY GRAPHIC,
€9 3 Year.

js9-1 Park Prace, e

 Iivsteaten,
i $9.00 PER YE

| The Photo-Gravure Company
ray NewYork ‘

The first halftone, a plate made of raised dots to form a pic-
ture, was made in 1878, But it couldn't be used in rotary press
printing until 1880, when N.Y. Daily Graphic Art Editor Stephen

H. Horgan developed necessary technology. He perfectedit in 1897
at the N,Y, Tribune. Meanwhile, George Eastman had inventedthe
Kodak camera in 1888,

26
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Linotype

0T, MERGENTHALER COPANY,

Mason Machine Works,

Taunton,

BALTIMORE, MD.

Mass.

The linotype machine, with which entire lines of type could be set
in one piece of reusable lead, was invented by Ottmar Mergenthaler

in 1886. The linotype replaced the setting of type by hand, which
required long hours in front of a type case.

24
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Linotype

After the linotype, type foundries had to concentrate on smaller pa-
pers and commerciai printers,

28
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Newsprint

FORESTRY PROD!
PRODUITS FORES

OF CANADA
DUITS FC HAD,
CANADIAN BANK NOTE

e .
HTED OTTAWA Nl

Newsprint was made entirely from rag stock until 1867,
when the German Fourdrinier process allowed its produc-
tion from wood pulp with rag added. Artificial rag was
added in the 1890s, which decreased newsprint prices and
allowed for continued low subscription prices for heft-
ier papers. Newspapers were helped again in 1913, when
Congress lowered tariffs on Canadian newsprint.

GANADA'S
PINDUSTRIE DE
CANADIAN BANK

29
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Newspavers in Daily Life

Companies selling newspaper subscriptions, and older newspapers
as collectors' items testified to publications' role in society
and popular culture,

30
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Major Population Movements

-

| THE NANTICOKE NEWS.

DAILY AND WEEKLY,

NANTICOKE, FA

POPULATION 10,000,

Porisa WEERLY PAPER.

Foreign immigration brought in millions of people, especially
to cities, primarily in the 18808, 19008 and 1910s. That most
settled in cities further increased the number of newspapers,
particularly those in foreign languages.

BOLLETTING DELLA SERA

ITALIAN EVENING BULLETIN

QIORNALE PQPOLARE QUOTIDIANO DEL GREATER NEW YORK € DEQLI STATI UNITY | =

|88 , Fid

I due giornali, quotidiano e settimanale, pit
diffusi e popolari, negli Stati Uniti,
Messico, Canada, Cuba, etc.

ABBONATI 22,000 || VENDITA 25,000

‘RUGONE, BALLETTO & PELLEGATTI Printing & Pub. Co., Props.

FRANK L. FRUGONE, General Manager.
78 PARK ROW, NEW YORK.

31
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Press Clubs

Press Club of Chi

Ciriy
106 MADISON STREET

O JUN

A result of the growth of the newspaper industry and journalism pro-
fession was press clubs-restaurant/lounges. The Press Club of Chica-
go closed only recently.

32




